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Agenda

Social Overview

Industry Examples

Learning about your customers
Creating one-off conversations

Understanding social context
Q&A

Please email questions
during webinar to
nscripps@rapleaf.com
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Everything is Going Social

Facebook now accounts for 25% of
online pageviews in the United States

(vs. Google’s 8%).

Business Insider, Oct 2009

Nielsen, 2009

/ US Online Social Network Users by Age in \

2008 & 2013 (in millions)

2008 2013 % change

Child (3-11) 1.7 2.8 61.1%

Teens (12-17) | 14.9 17.9 20.1%
—

Adults (18+)(__ 62.8 93.9 D 49.5%

\ Source: eMarketer, February 2009 /

As young people become consumers, ‘social’ becomes pivotal
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Social Networks

Bebo
Blackplanet
CafeMom
Care2
Facebook
Flickr
Flixster
Friendster
Hi5

R WAVETS

Perfspot
LinkedIn

LiveJournal
Metroflog
Multiply
Myspace
MyYearbook
Plaxo
Stumbleupon
Tagged
Twitter

Questions? nscripps@rapleaf.com

Commerce

Amazon

Amazon Wishlist

Costco
Hotels.com
TigerDirect

Media

DailyMotion
Pandora
Photobucket
Playlist
Youku

Sample of Social Sites

Blogging
Wordpress
Vox

News

NY Times
LA Times
Washington Post

Other
NBA.com

Match.com
Zimbio
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Niche Automotive Communities

Srvingsales CarGurus
DEALER )
L
ASKPATTY.COM"
Domain W) OICITAL MARKETING

Catering to owners, women, shoppers, enthusiasts, tuners, and dealers

Questions? nscripps@rapleaf.com Rapl_eafj 5
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Listen to Likely Buyers

Detroit, 1:10 PM GM Aborts Buick Crossover After Negative Twitter

Thu Nov 19 Response

24 posts in the last 24
hours

JALOPNIK TEAM

Tip your editors:
lips@|alopnik.com

Editor-in-Chief:

Ray Wert | Emall | AlM

Road Test Editor:
Wes Siler | Email

Weekend Editor:
Murilee Martin | Emall News today Buick will kill the planned Saturn Yue-platformed plug-in-hybrid-electric

Crossover comes as no surprise to the consumers and journalists who saw it in
Associate Editor -

Houston:
Matt Hardigree killed it because of Twitter.

Questions? nscripps@rapleaf.com Rapl_eafj 6
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Leverage Facebook Fans

fa:ehmk Home Profile Friends Inbox Nathan Scripps  Settings  Logout

Audi | % Become a Fan |

S3ID
Aud) Wall Info  Audi Revealed Design Challenge Poll Discussions »

What does the future have in store for automotive desi

o00/310 i 9
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Engage Brand Advocates

Ford’s Latest Social Media Endeavor: The Ford

Fusion Relay Race

October 21st, 2009 | by Jennifer Van Grove

Can social media sell cars? Ford Motors
seems to think so.

Fresh off the Ford Fiesta Movement, the
American car maker is announcing another
social media initiative designed to once
again combine the passionate wvoices of
happy Ford owners with the distribution
opportunities made available through social

media channels.

Fusion 41, part of the Ford Drive One campaign, is a

brand new challenge and ca
2010 Ford Fusion

Questions? nscripps@rapleaf.com

G2 5 Comments and 192 Reactions

iﬁusiﬂn Hybrid owners with an active social media@
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Data Shared on Social Sites

Demographics Online Activity Social Graph

* Name e Earliest known activity
* Age e Latest known activity
* Gender * Social network data:

* Location » Membership

* Occupation / Title e Profile URLSs Interests
el * Photo URLs

* Industry .
. e Twitter data
e Education

* Followers

* Following

Questions? nscripps@rapleaf.com Rapl_eafﬁ 9
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Learn about your Customer

Searching

AL

Email Addresses (1)
“pepple

123 pe pple nathan scripps

» People search results for: Nathan Scripps

Nathan Scripps’ Pictures (&)

RELATED SEARCHES FOR "NATHAN SCRIPF|
Reverse Phone Search

Military Singles

E

Business Directory

| Address Search

san francis) United States -

i myspace.
Home  Browse People

Find Friends  Local

Nathan

Nathan Scripps

MySpace no longer...

call me if you want
to get a hold of me.

Male

27 years old
San Francisco,
California
United States

Last Login:
7/22/2008

=T Send Message E2* Forward to Friend
+2 Add to Friends 7 Add to Favorites
27 1M/ call & Block User

+22 Add to Group 2 Rank User

Video Games More v

LogIn  Sign Up

Streaming

Nathan is in yol

i

Nathan's Latest Blog Entry [Sub

[View All Blog Entries]

Nathan's Blurbs
About me:
MySpace is done for me... after
everyone, I realized I was actually {
here. If you would like to get a hold
after all, so always happy to talk. 48

Talk to you all soon.
Who I'd like to meet:

Nathan’s Friend Space (Top

Nathan has 119 friends.

the cost comes in man hours

Low volume solution,

nathanscripps

Paypal x keynotes streaming at
wwaw.x.com - $3 billion stored value
on paypal, turned over every two
weeks - #ppxi09

ahout & hours ago from Echofon

PayPal X dev conference greeting folks with string
quartet playing classic rock, interesting way to sef the
tone. #PpK09

about 7 hours ago from Echofon

Has social media online made you more or less social
offline?

2:23 PM Mov 2nd from web

RT couldn't agree more @orant_whitmore: =) It is
good for you!
1:27 P Oct 29th from Echofon

Marwy thanks to the folks of @thinklLA for good times
and great comversations 1ast night
7:46 AM Oct 29th fram Echafan

RT @aArunDArora Nothing s accamplished by doing
more work than necessary. Hard work does not egual
Iots of wark. It means effective wark

10:04 AW Oct 28th from web

Name Nathan Scripps
Location San
Franciscao, CA

Web

http: Ay nathan. ..
Bio Engineering
minded, solutions
oriented, automotive
steeped, culture
focused, startup
sales guy. Rapleaf
rocks

48 122 0
following followers liste,

Tweets 372

Favarites

Following

Tewr Al

EYRSS feed of

nathanscripps's
\ tweets

Questions? nscripps@rapleaf.com
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Speeding up the Search

Multi-source Searching

b9 WebRecord

Home

Contact Us

Services Overview
Delivery Methods
Inputs

Contact Us

Multi-site Summary

Delivery Methods

WebRecords currentlty provides data in 2 ways, a batch job or realtime AP calls. 4
interface that allows your users to perfarm thier own searches is also in developmg

You N

D 90

Web Servicq

™ John D
| L l View social

| WebRecord

Batch Process

Send us afile and well Allow users to regy

Medium volume solution,

R I fﬂ Contact infoir]
Account Overview | Billing | Email Search: Go
nathanscripps@gmail.com @ Found on 7 sites
€ Costeo Searched 2 months aga
oe Flicks Friznds: o
First Activity 2 Months Aga
Wiew Profile Searched: 2 manths age
[ Linkedn Hame Nathan Soipps
Gender Mals
“iew Profile Location San Francisco Bay Auea
Frisnds: 218
Qecupations: Business Development at Rapleat
nathansenpps@amail com 3t Sesking Great Cultura in
need of Team Leadeship
Links: My Portfalio
bty Company
Nty Blog
My Company
First setivity 3 Wonths Ago
Latest Activity: 2 Months Ago
Searched: 2 manths aga
Hame: Nathan Feripps
% Myspace Conar e
“iew Profile Age: 7
Lacatian San Francizes,Califamia,United States
Friends: 121
Oecupations: Enginzering Co-op at Ganeral Elzctiic Pouwsr Systems
Diractar of Sales at Jumpstat Autemetive Media
First setivity A months Ago
Latest Activity: 2 Months Ago
Searched: About 1 month aga
& Nyvtimes Searched 2 months ago
&) Stumbleupon Searched 2 months agn
Twitter Name: Mathan Seripps -
Sendar: Male
Wigw Profile Location: San Franciseo, CA
Links: hitp A n athanserpps. com -
RSS feed of nathanscripps's ueets
First Activity: 3 Months Age
Latest Activity: 26 Days Age
Searched 25 days age

low cost, huge time savings

Questions? nscripps@rapleaf.com
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Higher Volume Solutions

Questions? nscripps@rapleaf.com
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Aggregate View

Social Network Site Usage Sncial Graph and Influencers
E:II
. lllllllll =T T I
BETCTCCCITS E::.E_#,_H..% ..-—_'_'_
AN \ ARRAL VAR AN .
Demographics

‘wb WL AR MM

Questions? nscripps@rapleaf.co... Rapl_eafﬁ 13
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Campaign ‘Before & After’ Views

Periodically monitor the changes in your audience’s social traits

nscripps@rapleaf.com RapLeafﬂ
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Plan by Vehicle/ Location/ etc

% Custorpers % on % on R Total Avg Friends / .
Car on Social MySpace & . F/M Ratio
Networks MySpace Facebook Facebook Friends  Customer
carl 60.6 35.2 30.7 45.7 375,490 103 29.3 56/44
car2 55.4 30.5 37.1 39.5 330,614 81 30.9 65/35
car3 51 37.5 28.2 38.5 297,613 86 28.4 43/57
card 50.2 30.6 25.1 38.3 276,893 100 30.4 44/56
car5 48.9 28.7 27.2 38.2 267,226 90 324 45/55
caré 46 27.4 26.4 37.4 247,122 77 33.7
car? 35.4 18.4 13.5 26.3 199,678 73 31.9
car8 34.4 15.6 15.6 25.7 224,249 78 32 42/58
car9 28.2 15 16.2 25.6 239,173 77 34.5 46/54
carl0 25.2 14.3 17.4 25.4 241,020 73 34.7

Target your media buys and creative executions by site by segment

Questions? nscripps@rapleaf.com Rapl_eafj 15
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Individual View

Seslal Characteristics can change
Demographics Betwork :
memberships conversation.
Is the message different for
Online friend : .
Online activity someone with 5,000 friends
history counts )
than someone with 5?

Questions? nscripps@rapleaf.com
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‘See’ the Audience

Visualize the audience for which you are developing a creative strategy

Questions? nscripps@rapleaf.com RapLeafﬁ 17
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Audience Segmentation

New and unique ways to segment your audience for strategy and execution

Questions? nscripps@rapleaf.com Rapl_eafj 18
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ldentify Super Users

Your most connected, most vocal customers should be brand advocates

Questions? nscripps@rapleaf.com Rapl_eafﬁ 19
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Social Circle View

* Report or API

e Returns list of emails for
connections within audience

e |dentify social groups within
your audience

— Scale points to influential
groups or users

— Similar actions typically occur
throughout social groups

— API Access allows you to match
new users to existing groups

Questions? nscripps@rapleaf.com Rapl_eafj 20
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Contextual Relevance

Match message to the social context in which your brand exists for that shopper

Questions? nscripps@rapleaf.com Rapl_eafﬁ 21
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Social Ads

Combine characteristics & connections to create engaging, personal content

Questions? nscripps@rapleaf.com Rapl_eafj 22
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The slides will be1 emailed to éll_r'egistered attendees;

If you are unregistered, please email me for the slides.

Please email questions
to nscripps@rapleaf.com

/
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